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INTRODUCTION 
 
The following pages present a concise overview of the AACSB 
Self-Evaluation Report submitted by the College of Business 
Administration at Nicholls State University.  
 
Nicholls State University is located in Thibodaux, Louisiana, 
approximately 50 miles Southwest of New Orleans, in the bayou 
country of Louisiana.  Serving primarily the South Central 
Louisiana region, the University is committed to providing high 
quality academic programs. 
 
First accredited in 1983 at the undergraduate level, the College 
earned accreditation for the MBA program in 1988.  The College 
earned reaffirmation of accreditation for both the bachelor’s 
degree programs and the MBA program in 1995. 
 
This executive summary addresses the efforts of the College of 
Business Administration in its quest of continuous improvement.  
The summary addresses the efforts in 
 

·  revising a mission statement appropriate to stakeholder needs  
·  recruiting, selecting, and developing a faculty able to fulfill our 

mission and meet our objectives 
·  designing a curriculum responsive to stakeholder needs 
·  acquiring resources to support fulfilling our mission 
·  enhancing instruction and student learning 
·  encouraging faculty intellectual contributions 
·  developing and using processes to support delivery of high 

quality business programs 
·  creating a culture of continuous improvement 

 
The following pages reflect events occurring now and over the 
past few years as the College moves forward to meet the 
stakeholder needs of its region.   
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PRECONDITIONS 

Eligibility & Financial Information 
 
Nicholls State University is one of eight universities governed by the 
Board of Supervisors for the University of Louisiana System, which 
operates under the direction of the Louisiana Board of Regents.  Nicholls 
State University is an accredited member of the Southern Association of 
Colleges and Schools and awards associate, baccalaureate, master’s 
and specialist degrees. 

The 2003-2004 academic structure of the University consisted of five 
colleges and a Junior Division.  The academic colleges, each headed by 
a dean, include Arts and Sciences, Business Administration, Education, 
Life Sciences and Technology, and Chef John Folse Culinary Institute.  
Effective July 2004, Dr. Carroll Falcon assumed the position of Provost 
and Vice President for Academic Affairs.   

The College of Business Administration contains four academic 
departments:  Accounting and Business Law, Finance and Economics, 
Information Systems, and Management and Marketing.  Each 
department has a head that is responsible for administrative matters, 
such as scheduling, recruiting students and faculty, evaluating faculty, 
maintaining academic programs, and administering the departmental 
budget.  The Nicholls Service Center of the Louisiana Small Business 
Development Center (SBDC) Network is also housed within the 
College’s facilities.  The Director of Graduate Studies in Business 
Administration heads graduate studies in the College. 

The instructional budget for the College was $3,211,153 in 2003-2004.  
Additional budget information appears in Table P1.  The College’s 
allocation from the instructional budget is approximately equal to its 
share of student credit hours in each year of the analysis. 

Diversity Efforts 
 
The College minority enrollment has grown slowly but steadily from 16% 
in 1993 to 21.6% in the 2003 fall semester.  Additional information about 
student diversity can be found in the Students section of the Executive 
Summary.  Currently seven of the 40 full-time faculty are of international 
origin.  Females currently represent 22.5% of the full-time faculty.   
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Table P1 
College of Business Administration  

2000 – 2004 Budget and Student Credit Hour (SCH) Data 

 2000-2001 2001-2002 2002-2003 2003-2004 

College Total 
Budget 

$2,514,898 $2,783,054 $2,802,568 $3,211,153 

% of University 
Instructional 
Budget 

13.7% 14.4% 13.6% 14.9% 

College SCH 
Production* 

25,584 26,031 25,968 25,437 

University SCH 
Production* 

191,206 184,624 185,948 187,174 

% of University 
SCH Production 

13.4% 14.1% 14.0% 13.6% 

    *SCH production represents Summer, Fall, and Spring totals 

Programs under Review 
 
The College of Business Administration offers the Bachelor of Science, 
the Master of Business Administration, and the Associate of Science 
degrees.  These degrees are administered, supervised, and controlled 
by the Dean of the College of Business Administration.  Students 
pursuing a bachelor’s degree may major in Accounting, Business 
Administration, Computer Information Systems, Finance, Management, 
or Marketing.  Table P2 shows the number of graduates in the various 
majors and concentrations over the past five years for both 
baccalaureate and master’s degrees. 

Adherence to Standards 
 
The College of Business Administration complies with the standards for 
accreditation by the AACSB.  The administration, faculty, staff, and 
students of the College are committed to quality and to continuous 
improvement of that quality.   
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Table P2 
Degrees Awarded Since 1999 

Degree Program 1999-
2000 

2000-
2001 

2001-
2002 

2002-
2003 

2003-
2004 Totals 

Accounting 33 29 33 39 48 182 

Finance 16 11 11 6 17 61 

Business 
Administration 19 29 37 36 38 159 

Information Systems 18 32 40 24 27 141 

Management 20 16 25 41 41 143 

Marketing 29 41 46 32 47 195 

MBA 34 33 29 38 40 174 

Total Baccalaureate 
and MBA Degrees 169 191 221 216 258 1055 

 
 
 

MISSION AND OBJECTIVES 
 
The revision of the College’s mission statement was a collaborative and 
inclusive effort that involved faculty, students, and the employer 
community.  The faculty approved the revised mission in September 
2003.  The mission is appropriate to higher education for business and 
management.  It is also consonant with the mission of the University. 

College of Business Administration Mission Statement 

The mission of the College of Business Administration 
is to prepare students to participate in society and the 
work force as educated individuals able to compete in 
a dynamic global economy.  To enrich the learning 
process, the College contributes to scholarship 
through research and instructional development.  
While providing support to the employer community 
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through the development of marketable skills in 
potential employees, the College enhances competitive 
capabilities of regional businesses by providing 
continuing professional education and consulting 
services.  The faculty advances the welfare of the 
students, the University, the community, and academic 
and professional organizations through interactions 
and outreach activities.   

Our Priorities 
 
As an academic unit in a state-funded institution of higher education, the 
College’s foremost responsibility is the instruction of students.  The 
College is dedicated to continuous improvement of teaching at both the 
undergraduate and graduate levels.  The primary emphasis is on the 
undergraduate degree programs.  The graduate program is the 
secondary area of emphasis, but is also of major importance.  The 
College accepts the responsibility to expand the base of knowledge 
through intellectual contributions, with primary emphasis on practical 
applications of theory through applied research and secondary emphasis 
on instructional development; the College gives limited mission emphasis 
to basic research. 
 
The College also recognizes a responsibility to extend its teaching, 
problem solving, and research services to the community.   

Our Stakeholders 
 
Students in the undergraduate and graduate programs are largely from 
an eight-parish region surrounding the University (Ascension, 
Assumption, Jefferson, Lafourche, St. Charles, St. James, St. Mary, and 
Terrebonne).  The student body is evenly divided between males and 
females.  Most undergraduate students are under 25 years of age and 
are full-time students (12 semester hours or more).  Most MBA students 
are part-time students; current MBA enrollment also includes 
international students from ten countries. 
 
A majority of alumni have located in the southeastern region of Louisiana 
and along the Gulf coast sections of Mississippi and Alabama. 
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The faculty’s strength lies in its diversity of skills, knowledge, and 
philosophies.  Over 92% of the faculty is either academically or 
professionally qualified under AACSB standards.  Eighty-five percent of 
the full-time faculty complement have terminal degrees from 16 different 
states. 
 
The employer community is comprised of regional, national, and 
international firms of all sizes.  The faculty of the College provides the 
employer community with consulting, professional/continuing education, 
and information services.  Sixteen representatives from the employer 
community serve on the College’s Executive Advisory Board.  The Board 
members represent organizations of various sizes and business sectors.  
The Dean meets with the Board two to three times a year to provide 
updates about the College’s activities and to gather input from the Board 
members.   

Values and Beliefs 
 
A quality management education integrates experiential learning with a 
traditional business education.  Students must demonstrate 
 

1. effective oral and written, verbal and nonverbal communication 
skills 

2. conceptual reasoning and critical-thinking skills, including ethical 
reasoning 

3. analytical and problem-solving skills 
4. an awareness of political, cultural, ethnic, and institutional 

differences within and among nations, and 
5. a commitment to lifelong learning so as to participate in society 

and the work force as educated individuals 
 
Graduates develop an integrative business perspective from knowledge 
of accounting, economics, finance, information systems, the legal and 
international environment, marketing, management, and quantitative 
methods.  Specific objectives for each major are detailed in the Mission 
and Objectives section of the complete report.  
 
The College assesses the quality of programs by focusing on feedback 
from graduating seniors, alumni, and the employer community.   



7 

Vision Statement 
 
Our vision is to enhance the reputation of the College of Business 
Administration as a vital resource to the region and to make it the 
College of Choice for the students to prepare themselves to contribute to 
the development, growth, and management of the employer community.  
Specifically, the College will: 
 

·  enhance the existing internship program; 
·  support opportunities to improve faculty effectiveness, and 
·  enhance the training and development services offered to the 

business community through continuing professional education 
 
A sampling of the goals of the College as set forth in the 2004-2008 
Strategic Plan includes: 
 

·  developing new courses and outreach activities in the area of 
entrepreneurship 

·  re-examining entrance requirements for the College 
·  developing a transition plan for the elimination of the terminal 

associate degree program 

Emphasis - Teaching, Intellectual Contributions, and Service 
 
The College’s primary responsibility is the instruction of students.  Within 
the area of research, the primary emphasis is on applied research, with 
secondary emphasis on instructional development.  The faculty is also 
expected to contribute service at the Department, College, and 
University level.  All faculty members advise students within their 
particular discipline.  To enhance student learning and social interaction, 
the faculty advises ten student organizations within the College.  The 
faculty is also active in various academic, professional, and public 
service organizations. 

Activities Consistent with Mission 
 
The self-evaluation report and supporting documents show the College 
activities are consistent with the mission.   
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FACULTY COMPOSITION AND DEVELOPMENT 

Faculty Planning, Recruitment, Selection, and Orientation 
 
All faculty searches explicitly consider the mission of the College and the 
University.  Significant factors that affect faculty size are teaching load 
and the commitment to relatively small class sizes.  A standard teaching 
load for faculty actively engaged in research is three courses each 
semester.  This reflects a one-course reduction from the typical 
University standard load of 12 hours for faculty with the terminal degree.  
The course reduction provided in the College is designed to support 
research productivity. 
 
The Faculty/Staff Resource Planning Committee is responsible for 
monitoring expected vacancies in departments to project demand for 
faculty immediately, two years into the future, and five years into the 
future.  The College follows the University’s criteria for recruitment and 
selection.  Faculty search committees seek to obtain the best possible 
candidate for any open position.  As part of the interview process, each 
candidate makes a research and teaching presentation, in addition to 
meeting in one-on-one interview sessions and with the search 
committee. 
 
The College and University recognize the importance of a formal 
orientation program for new faculty.  In addition to the orientation 
provided by the University, the department head directs the orientation of 
the new faculty.  For new hires with less than five years’ teaching 
experience, the College also provides a mentor program.  The faculty 
mentor provides guidance, support, and assistance in the areas of 
teaching, research, service, and professional behavior. 

Demographic Diversity of Faculty 
 
In the hiring process, the primary focus is on teaching credentials and 
performance, but other attributes are also considered.  Efforts to achieve 
diversity are made through such consideration.  The College adheres to 
the University’s Affirmative Action policy. 
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Geographically, the faculty has earned terminal degrees from 16 states.  
The current faculty of the College includes 9 females and 31 males.  
Seven of the faculty members are of international origin. 

Faculty Development, Promotion, Retention, and Renewal  
 
Nicholls State University has processes in place to determine 
appropriate teaching assignments and service workloads.  These 
processes include the following: 

·  Annual Performance Review 
·  Pre-tenure Review (during third year of appointment in a tenure-

track position) 
·  Tenure review 
·  Promotion Review 
·  Post-Tenure Review 

 
Through departmental budgets, the University and the College provide 
some travel monies each year to support faculty intellectual 
development.  Additional travel monies may be available through the 
College’s Excellence Fund through the University Foundation.  
Additionally, faculty members have computers and printers in their 
offices.  Each year approximately 15 graduate assistants are available to 
support College activities.  These MBA students assist faculty with their 
research and classroom activities.  Over the past year, 27 faculty 
attended one or more regional, national, and international conferences, 
and numerous presentations were made at those conferences. 

 
The College currently has a commitment for four endowed Chairs 
($1,000,000 each) to be filled based on a national search to enhance 
academic qualifications of the College and strengthen the curriculum.  
One is currently filled, while the other funds are currently accruing 
interest to build available monies. 

 
·  Bollinger Family Endowed Chair in Entrepreneurship – Dr. Tom Bryant 
·  Otto Candies Endowed Chair in Information Systems – TBA  
·  Arlen B. Cenac Endowed Chair in Accounting Information Systems – 

TBA  
·  Callais Endowed Chair in Economic Development – TBA  

 

The College also has a commitment for nine endowed professorships, 
($100,000 each) to be filled by existing faculty members on a competitive 
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basis.  Five are filled currently, while the other four funds are accruing 
interest to build available monies.   

 
·  Argent Bank Professorship in Business – Dr. Morris Coats 
·  Betsy C. Ayo Professorship in Accounting – Dr. Shawn Mauldin 
·  John C. Daigle Professorship in Free Enterprise – Dr. Michael Chiasson 
·  Entergy Endowed Professorship in Information Systems –  

Dr. Randy Ryker 
·  Gerald Gaston Professorship in Business Administration –  

Dr. Bruce McManis 
·  Harvey Peltier Family Endowed Professor in Business – TBA  
·  Clarence Riviere Endowed Professor in Business – TBA  
·  The Peltier Foundation Endowed Professor in Business – TBA 
·  Agnes Candies Endowed Professorship in Business Administration – 

TBA  

Faculty Size and Qualifications 
 
The College of Business Administration employs sufficient faculty to 
provide stability and address ongoing quality improvement.  Minimum 
full-time equivalent (MFTE) faculty requirements are met, as Table FD1 
illustrates, for both the 2002 and 2003 fall semesters.  Minimum full-time 
equivalent is defined as the sum of one FTE for each 400 undergraduate 
student credit hours per term and one FTE for each 300 graduate 
student credit hours per term.  The calculation of actual full-time 
equivalent faculty includes both full-time and adjunct faculty.   
 
The primary mission of the College of Business Administration is 
teaching.  All students have the opportunity to receive instruction from 
qualified faculty.  The College faculty is comprised largely of full-time, 
academically qualified individuals, as illustrated by the data in Table 
FD1.  A departmental breakdown of how the College of Business 
Administration exceeds minimum full-time equivalent faculty during the 
2003-04 academic year is provided in Table FD2.  Each semester’s 
calculations are based on actual student credit hours. 

 
 

 



11 

Table FD1 
Faculty Computation Summary 

 

Standard Fall 2002 Fall 2003 

Student Credit Hours (SCH) 12,513 12,075 

Minimum Full-Time Equivalent (MFTE) 32.21 31.32 

Actual Full-Time Equivalent Faculty 
(FTE) 38.75 41.5 

Percentage of Minimum FTE Faculty 120% 133% 

Academically Qualified Full-Time 
Equivalent Faculty (50% of MFTE) 26.75 32.5 

Percentage of Minimum FTE Faculty  166% 207% 

Academically and/or Professionally 
Qualified Full-Time Equivalent Faculty 
(90% of MFTE) 

33.25 38.25 

Percentage of Minimum FTE Faculty 115% 135% 

 
Table FD2 

Faculty Deployment by Department, 2003-2004 
 

Fall 2003 Spring 2004 
Department 

SCH MFTE 
Faculty 

Actual 
Faculty SCH MFTE 

Faculty 
Actual 
Faculty 

Accounting 2781 7.22 9.50 2592 6.72 9.25 

Economics 1776 4.57 5.00 1872 4.76 5.00 

Finance 1545 4.07 5.00 1305 3.34 5.00 

Information 
Systems 1839 4.76 8.00 2064 5.54 7.75 

Management 2439 6.18 8.75 2463 5.91 7.75 

Marketing 1695 4.55 5.25 1497 3.84 5.00 

Total CBA 12075 31.32 41.5 11793 30.11 39.75 
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CURRICULUM CONTENT AND EVALUATION 
 
The programs of study within the College reflect the needs of the 
stakeholders in preparing students to participate in society and the 
workforce as educated individuals.  In creating and modifying curriculum, 
the faculty addresses requirements of the Board of Supervisors for the 
University of Louisiana System and accreditation entities such as the 
Southern Association of Colleges and Schools and AACSB.  Curricula at 
comparable institutions and national trends are also monitored.  
Feedback from stakeholders including the employment community, 
professional associations, alumni, and students provide necessary input 
when planning and assessing curriculum. 
 
All undergraduate programs have a general education component that 
includes 50% or more of a student’s four-year program.  Within the 
business curriculum, the following perspectives are addressed using an 
integrated approach, both at the undergraduate and at the graduate 
levels: 
 

·  ethical and global issues 
·  the influence of political, social, legal and regulatory, 

environmental, and technological issues 
·  the impact of demographic diversity on organizations 

Foundation Knowledge for Business 
 
The required curriculum within the College includes foundation 
knowledge for business in the following areas: 
 

·  Accounting – All undergraduate business majors take six hours of 
accounting, including financial accounting and managerial 
accounting. 

·  Behavioral science – All undergraduate business majors take a 
course in principles of marketing and a course in management of 
organizations and behavioral processes. 

·  Economics – All undergraduate business majors take six hours of 
economics, including microeconomics and macroeconomics. 

·  Mathematics and Statistics – All undergraduate business majors 
take Math 101, College Algebra, and Math 106, Calculus with 
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Business and Economic Applications.  Students also take QBA 
282, Business Statistics.   

 
The complete foundation knowledge for business includes 14 courses 
(42 credit hours).  In addition to the accounting, marketing, management, 
economics, and statistics courses mentioned above, the foundation 
courses include the following: 
 

·  Legal Environment of Business 
·  Management Information Systems 
·  Decision-Making Techniques 
·  Financial Management 
·  Operations Management 
·  Business Communication 
·  Business Policy 

 
Oral and written communication are also integrated within the various 
business foundation courses, as well as in specialized courses for the 
various majors. 
 
Within the MBA degree, the curriculum requires 33 hours beyond 24 
specific hours of undergraduate business foundation courses.  The MBA 
program includes completion of 24 semester hours of graduate level 
courses in accounting, business administration, economics, finance, 
management, and marketing.  Students also complete nine hours of 
electives in the MBA program.  The curriculum integrates core areas and 
includes application of cross-functional approaches to organizational 
issues within the required courses.   

Curriculum Planning and Evaluation 
 
The faculty of the involved department requests changes in degree 
programs.  All changes in curriculum go through a defined process.  A 
comprehensive review of each academic major is also conducted every 
five years.  The College also has an Undergraduate Program/Instruction 
Committee and a Graduate Program/Instruction Committee.  These 
committees monitor the undergraduate foundation and the graduate 
program respectively and bring forward changes when appropriate.   
 
To address employer and student needs, recent curriculum additions 
have been implemented for a healthcare management concentration 
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within the management program and a professional sales concentration 
within the marketing program.  Most recently, concentrations in financial 
services marketing, pre-law, and multinational business have been 
added in the Business Administration degree. 
 
Other recent course changes include the following: 
 

·  Upgrading the prerequisites for the business policy course at the 
undergraduate level 

·  Revising the Legal Environment of Business course to strengthen 
the emphasis on relationships among legal, political, and 
business environments 

·  Offering a course at the undergraduate level in new venture 
creation to provide a course that addresses issues in creation and 
growth of business ventures 

·  Offering an MBA elective course in special topics in business to 
meet emerging needs of stakeholders (entrepreneurship is the 
first content focus to be addressed) 

 
To help guide the curriculum planning process, the College uses the 
following items:  
 

·  Surveys of students in the policy courses (undergraduate and 
graduate courses)  

·  ETS field test 
·  Surveys of alumni (undergraduate and graduate)  
·  Surveys of employers 

 
A comparison of undergraduate alumni feedback in 1993 and 2003 
revealed that alumni responding to the most recent study perceived their 
NSU College of Business Administration degree prepared them well for 
the business world.  Table C1 illustrates comparison data.  Likewise, 
MBA alumni reported higher preparedness in 2003 (see Table C2). 
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Table C1 
Baccalaureate Program Alumni Preparedness Perception 

 

Percentage Who Perceived 
They Were Prepared 

Issue 11999933 Study 
Participants 

% 

2003 Study 
Participants 

% 

Critical Thinking Skills 96 99 

Political/Legal 87 94 

Ethical 100 98 

Communication 100 99 

Technology/Computers 92 98 

Cultural Diversity 90 96 

International 25 66 

Teamwork 92 99 

 
Table C2 

MBA Alumni Preparedness Perception 
 

Percentage Who Perceived 
They Were Prepared 

Issue 1993 Study 
Participants 

% 

2003 Study 
Participants 

% 

Critical Thinking Skills 95 100 

Political/Legal 82 94 

Ethical 93 100 

Communication 99 100 

Technology/Computers 87 99 

Cultural Diversity 92 98 

International 61 85 

Teamwork 98 100 
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The Educational Testing Service (ETS) Major Field Test has also been 
administered in the undergraduate business policy (capstone) course 
since spring 2002.  Using 2002 scores as a benchmark, a comparison of 
2002 and 2003 mean scores reflects NSU student increases in 
economics, management, marketing, legal/social environment, and 
international.  NSU student scores are slightly above the national mean 
in accounting, management, quantitative business methods, and finance.  
The scores are somewhat lower in economics and international, although 
both economics and international scores improved in 2003.   
 
The fall 2002 survey of the employer community revealed that 90% of 
the businesses surveyed perceived the quality of NSU’s business 
graduates as being very high. In write-in comments, both ethical 
behavior and communication were noted as strengths of graduates.    
 
Survey data from undergraduate alumni, undergraduate students, and 
the employer community, coupled with an increase in 2003 ETS scores, 
ratify the College’s logic of time spent in the various subject fields. 
 
Similarly, data from graduate alumni, graduate students, and the 
employer community ratify the College’s logic of time spent in various 
subject fields in the MBA curriculum. 
 
 
 

INSTRUCTIONAL RESOURCES AND 
RESPONSIBILITIES 
 
Quality resources are available to support programs that produce 
prepared graduates.  Library support, computer resources, space and 
facilities, and staff support all allow the College to meet its 
responsibilities created by the programs offered and program goals and 
objectives.   

Ellender Memorial Library 
 
Allen J. Ellender Memorial Library provides instructional support for the 
various academic programs in the College.  The Library provides access 
to both hard copy materials and to electronic materials as detailed below: 
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·  Over 400,000 bound volumes 
·  3,000 journal titles 
·  350,000 catalogued federal and state documents 
·  ACM Digital Library (full text) 
·  Arts & Sciences Collections I and II – JSTOR (full text) 
·  Business Collection—JSTOR (full text) 
·  Business Source Premier (full text) 
·  LEXIS NEXIS (full text) 
·  Regional Business News (full text) 
·  ABI/Inform-Proquest (full text) 
·  Commerce Clearing House Internet Tax Research Network 

 
Most of the databases listed above are paid as part of Ellender Library’s 
membership in the LOUIS Louisiana Library Network, a statewide 
consortium of postsecondary libraries.  To further support research 
needs of business students and faculty, the University individually funds 
ABI/Inform-Proquest and Commerce Clearing House Internet Tax 
Research Network.  

Technology Support 
 
Students and faculty have a significant amount of computer hardware 
and software available for their use.  The University supports an 
Academic Computing and Instructional Technology Support (ITS) unit 
that maintains and staffs student labs and instructional equipment in the 
classrooms.  The ITS unit also supports the Blackboard e-learning 
system available to faculty and students.  Faculty and staff training for 
various software packages is also provided by ITS throughout the year.  
 
Faculty grant writing efforts have resulted in over $455,000 in monies 
coming into the College in the past five years for technology upgrades.   
Technology currently available includes the following: 
 

·  Open lab with 24 Pentium 4 computers with CD-ROM, DVD, and 
CD burner 

·  Teaching/open  lab with 30 Pentium 4 computers with CD-ROM, 
DVD, and CD burner, plus teaching station and ceiling mounted 
projection 
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·  Teaching/open lab with 24 Pentium computers, plus teaching 
station and ceiling mounted projection 

·  Computer Information Systems teaching/open lab with 29 
Pentium 4 computers with CD-ROM, plus teaching station and 
ceiling mounted projection 

·  14 classrooms with a Pentium 4 computer with CD-ROM and 
DVD, VCR, and ceiling mounted projection; one room with 
SmartBoard 

·  Sales and Interactive Training Laboratory with a six-room 
laboratory suite, including three role play rooms and a control 
room; each role play room and conference room equipped with 
audio and digital video recording equipment that can be 
controlled remotely and simultaneously from the lab’s control 
room; recording in S-VHS or Mini-DV format; Video CDs or DVD 
creation 

·  Computer and printer in each faculty office 
 
All computers in the building are networked and all provide Internet 
access.  Each lab has one or more laser printers available for student 
use.  Color printers and a scanner are also available when needed.  
Departments control their own equipment for faculty and staff, with 
repairs handled by University Computer Services.   

Office of Career Services 
 
The University’s Office of Career Services assists Nicholls students and 
alumni by providing services such as: 
 

·  Office of Career Services Career Guide 
·  Computerized career exploration 
·  Occupational and employer information library 
·  Job posting boards and web pages 
·  Resume advising 
·  Career development lectures  
·  On-campus recruitment and interviewing 
·  Full-time, part-time, and summer employment placement 
·  Career Days and job fairs 

 
At the fall 2003 Career Day, students had the opportunity to talk with 155 
recruiters from 83 companies.  
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Creation and Delivery of Instruction 
 
Routine assessment processes provide data for evaluation and 
improvement with respect to creation and delivery of instruction, 
evaluation of instructional effectiveness and student achievement, 
continued improvement of instructional programs, and innovation in 
instructional processes.   
 

·  Syllabi for every course are reviewed for currency and relevance, 
as well as consistency among multiple sections of the same 
course. 

·  Full-time faculty teach a large majority of courses within the 
College (92% in fall of 2003; 86% in fall of 2002). 

·  The Undergraduate Program/Instruction Committee monitors 
curriculum development and addresses questions dealing with 
the business foundation.  The faculty as a whole must approve all 
curriculum changes in the business foundation.  The 
Program/Instruction Committee also approves various degree 
requirements for the College, as sent forward by the faculty of an 
individual department.  The Graduate Program/Instruction 
Committee performs similar tasks for the MBA program.  
Changes to the MBA program requirements must also be 
approved by the graduate faculty. 

·  The faculty drives the delivery of instruction.  Department heads 
coordinate schedules of course offerings to provide maximum 
options for student scheduling while maintaining course coverage 
by qualified faculty. 

Evaluation of Instructional Effectiveness and Continuous 
Improvement 
 
The College evaluates effectiveness of instruction in a number of ways, 
both in and out of the classroom: 
 

·  Grading system in each course, with components such as: 
o In-class discussions 
o Team and individual projects and presentations 
o Role plays 
o Computer simulations 
o Primary and secondary research 
o Quizzes and examinations 
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·  Student evaluation of instruction each semester 
·  Senior exit exams 

 
To further support the belief that faculty overall are providing effective 
instruction, the findings of a spring 2003 study of alumni revealed that 
undergraduate alumni and graduate alumni perceive they were more 
prepared in all areas than in a similar 1993 study.   
 

Figure IR1 
Undergraduate Alumni Perception – Overall Preparedness 
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Figure IR2 
Graduate Alumni Perception – Overall Preparedness 
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Innovation in Instructional Processes 
 
The faculty recognizes the need to move away from an instructor-
centered lecture format in classrooms.  With available technology, faculty 
can use videos, real-world websites and databases, and project 
materials that can be the basis for more interactive learning in the 
classrooms.  Role plays and case studies are used in selected classes.  
State-of-the-art equipment also enhances student presentations in the 
classroom.  
 
A few of the more recent innovative examples include the following: 
 

·  Accounting Information Systems students combine teamwork, 
accounting systems knowledge, and service learning.  Students 
complete hands-on work with Peachtree Complete Accounting 
software in the lab.  Student teams work with area businesses to 
improve accounting systems in those businesses.  Non-profit and 
for-profit businesses may be involved.   

·  An economics faculty member employs the use of Aplia, a web-
based tutorial, homework, and market experiment/simulation 
package for classroom and instructional activities in economics.   

·  An information systems faculty member has incorporated short 
film clips of faculty members in other disciplines into PowerPoint 
presentations for the Management Information Systems course.  
Sophomores are introduced to faculty in other departments; the 
clips also signal that all business disciplines work together in a 
well functioning business. 

·  The Sales and Interactive Training Laboratory is the cornerstone 
of the Professional Sales Initiative.  Faculty use the lab for 
student role-play and other interactive activities.  One-way mirrors 
allow students to observe role-play activities.  Cameras film the 
role-play activities for later playback and analysis.   

 
 
 



22 

STUDENTS 
 
The largest percentage of students come from an eight-parish area 
surrounding the University, including parishes of Ascension, Assumption, 
Jefferson, Lafourche, St. Charles, St. James, St. Mary, and Terrebonne.  
The percentage of enrollment from outside Louisiana has ranged from 
5.1% to 3.9% in the past five years.  In fall 2003, 4.8% of the College’s 
student enrollment was from outside Louisiana.  The student body as a 
whole over the past few years has been consistent.  Undergraduate 
students are largely traditional college age, carrying 12 or more credits 
per semester. The largest minority enrollment is African American.  Other 
student statistics are detailed below in Table S1. 
 

Table S1 
Student Enrollment Statistics 1999-2003 

  

Gender % Age % Ethnic 
Group % 
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Fall 1999 
University 7348 37.5 62.5 70.7 29.3 79.9 20.1 
College  1376 48.2 51.8 76.6 23.4 79.9 20.1 
Fall 2000 
University 7326 37.5 62.5 72.0 28.0 80.1 19.9 
College  1420 48.2 51.8 78.2 21.8 80.0 20.0 
Fall 2001 
University 7206 36.0 64.0 72.1 27.9 78.9 21.1 
College  1452 49.9 50.1 77.6 22.4 80.6 19.4 
Fall 2002 
University 7332 35.5 64.5 70.9 29.1 77.6 23.4 
College  1433 50.2 49.8 76.6 23.4 80.6 19.4 
Fall 2003 
University 7262 36.4 63.6 71.3 28.7 76.1 23.9 
College  1405 51.4 48.6 76.2 23.8 78.4 21.6 

    *College numbers include senior college & declared majors in Freshman Division. 
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Figure S1 illustrates that the number of business majors with ACT scores 
above 20 has risen in the last five years.  The most recent two-year data 
also show an increase in number of majors with ACT scores greater than 
25.  This is an important trend, especially since the University will move 
to more selective admission requirements beginning in the fall of 2005. 
 

Figure S1 
Business Majors with ACT Scores Greater Than 20 

1999 - 2003 
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Male and female enrollment in the MBA program is fairly even.  Over the 
past five years, part-time students have made up two-thirds to three-
fourths of the enrollment each year.  The international enrollment was at 
21% in 1999, but that percentage has dropped to 12% in the fall of 2003.  
Fall 2003 MBA enrollment reflected students from 10 countries outside 
the U.S. 
 
A review of exit exams for undergraduate students from the previous 
three years reveals high student satisfaction with faculty academic 
advice, willingness of faculty advisors to assist students, and interest 
faculty showed in the students’ intellectual development.   
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INTELLECTUAL CONTRIBUTIONS 
 
During the past five-year review period, the faculty produced 591 
intellectual contributions.  Eighty-one percent of these are classified as 
applied research.  Another 15% are classified as instructional 
development. The results of faculty scholarly activities are found in a 
wide array of local, regional, national, and international publications and 
forums.  The tables below indicate a consistent focus on research among 
the departments and the faculty members over the past five-year period.    
 

Table IC1 
Annual Intellectual Contributions 

Fall 1999 – Spring 2004 
 

Academic Departments 
 
 

Year 

 
 

Total Accounting 
& Bus. Law 

Finance & 
Economics 

Information 
Systems 

Management 
& Marketing 

Fall 1999 90 14 34 21 21 

Sp/Fall 2000 81 11 33 11 26 

Sp/Fall 2001 116 28 30 16 42 

Sp/Fall 2002 123 27 40 19 37 

Sp/Fall 2003 114 19 36 25 34 

Sp 2004 67 15 15 15 22 

Total 591 114 188 107 182 

 
An individual’s established record of intellectual contributions and the 
potential for future contribution are of major importance in the recruitment 
and selection of new faculty.  Additions of new faculty over the past five 
years have resulted in a continuous improvement of the portfolio of the 
College, both in terms of quantity and quality of entries.   
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Table IC2 
Intellectual Contributions by Type of Outlet 

Fall 1999 – Spring 2004 

Department Journals Proceedings Conference* 
Presentations  

Other** 
Contributions 

Total 

Accounting 
& Bus. Law 

34 26 38 16 114 

Finance & 
Economics 

47 65 51 25 188 

Information 
Systems 

30 47 9 21 107 

Management 
& Marketing 

50 47 39 46 182 

Totals   161 185 137 108 591 
 
*Conference presentations include meeting presentations not published in      
proceedings. 
**Other Contributions includes items such as books, funded grant proposals, 
non-refereed publications, and non-refereed presentations.  
 
 
 
 
 
 
With continued focus on our mission and continued support from the 
University and our stakeholders, the College of Business Administration 
applies the Nicholls State University principle, “Excellence in Education 
with a Personal Touch.” With continued focus on improvement, the 
College will become the college of choice for future students.  
 



 

 


